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Title Sponsor ($15,000) (1 Available)

ThissponsorshiplevelreceivesTitleSponsorshipforShowandWeekend.PrimaryNameand
Logoonallprinted&recordedmaterialsfromdateofcontract.Multiplementionsonshowandduring
weekend.Front page logo recognition on CBMA program.2fullpageAd’sinCBMProgram(2200
Copies)includinginsideFrontorBackCover.BannersinallweekendClubs.LogoonPodiumatAwards
Show.50 VIP Tickets to CBM Awards Show, 50 Weekend Club Passes, 50 VIP Wine Party Tickets
(Private Event). NameorLogoon2009CBMAVideoOpeningBanner&VideoCredits.NameorLogo
onOutsideCaseandonDVDFaceofVideo.NameorLogoonWebsitefrontpagefordurationof
sponsorship.ProclamationofOfficial__________oftheCarolinaBeachMusicAwards.2Suitesatthe
ODBeach&GolfResort,ThislevelalsoreceivesaseatontheBoardofAdvisoryforthedurationofthe
sponsorship.

Title Sponsor ($10,000) (1 Available)

ThissponsorshiplevelreceivesTitleSponsorshipforShowandWeekend.PrimaryNameand
Logoonallprinted&recordedmaterialsfromdateofcontract.Multiplementionsonshowandduring
weekend.Front page logo recognition on CBMA program.1fullpageAd’sinCBMProgram(2200
Copies)includinginsideFrontorBackCover.BannersinallweekendClubs.LogoonPodiumatAwards
Show.30 VIP Tickets to CBM Awards Show, 30 Weekend Club Passes, 30 VIP Wine Party Tickets
(Private Event). NameorLogoon2009CBMAVideoOpeningBanner&VideoCredits.NameorLogo
onOutsideCaseandonDVDFaceofVideo.NameorLogoonWebsitefrontpagefordurationof
sponsorship.ProclamationofOfficial__________oftheCarolinaBeachMusicAwards.2(two)-One
bedroomcondosatODResortorAvistaResort.

Co-Sponsorship ($7,500) ( 1 Available)
ThissponsorshiplevelreceivesCo-SponsorshipofshowwithHayesJewelersofLexington,NC

(KingofDiamonds)andOfficialJewelersofCarolinaBeachMusic.NameorLogoonallprintedand
recordedmaterials.1fullpageAd’sinCBMProgram(2200Copies).Bannerw/logoinallClubsfor
weekend.20 VIP Tickets to CBM Awards Show, 20 Weekend Club Passes, 20 VIP Wine Party
Tickets (Private Event). NameorLogoon2009CBMAVideoOpeningBanner&VideoCredits.Name
orLogoonOutsideCaseandonDVDFaceofVideo.NameorLogoon2009CBMVideoandcredits.
LogoonWebsitefordurationofsponsorship.1(One)-onebedroomcondoatODResortorAvista
Resort.

http://www.pdfdesk.com


Sponsorships for Saturday Events:
Package Sponsorships:

***Industry Awards/ Showcase/ Pig Picking / Wine Party Combo Sponsorship ($7,500)
ThissponsorshiplevelreceivesFullpageADinCBMAProgram(2200Copies).Nameandlogo

onallprintedandrecordedmaterials.NameorLogoonBannerinallClubs.50 VIPWinePartyTickets
(Private),20VIPShowTickets(Sunday),20WeekendClubPasses.LogoonBottomofWebsitefor
durationofsponsorship.

**Industry Awards/ Showcase/ Pig Picking Combo Sponsorship ($5,000)
ThissponsorshiplevelreceivesFullpageADinCBMAProgram(2200Copies).Nameandlogo

onallprintedandrecordedmaterials.NameorLogoonBannerforsponsoredeventsonly.10VIPShow
Tickets(Sunday),10WeekendClubPasses,20VIPWinePartyTickets(PrivateEvent).LogoonWebsite
fordurationofsponsorship.

Individual Sponsorships for specific events:

Saturday Industry Awards Sponsorship ($2,500) (Spanish Galleon)
Thissponsorshiplevelreceives1/2pageADinCBMProgram(2200Copies).BannerinSpanish

Galleon,4VIPShowTickets(SundayShow)and4WeekendClubPasses.4VIPWinePartyTickets
(PrivateEvent).NameandLogoon2009CBMVideocredits.

Music Showcase & Pig Picking Sponsorship ($2,000)
ThissponsorshiplevelreceivesHalf(1/2)pageADinCBMProgram(2200Copies).Nameand/or

logoonbannerinODBeachClub.4VIPShowTickets(SundayShow)and4WeekendClubPasses.4
VIPWinePartyTickets(PrivateEvent).NameandLogoon2009CBMVideocredits.

Friday VIP Wine Party (Private Event) ($1,500)
Thissponsorshiplevelreceives1/4pageADinCBMProgram(2200Copies).BannerinOD

Ballroom,2VIPShowTickets(SundayShow)and2WeekendClubPasses.30VIPWinePartyTickets
(Private).NameandLogoon2009CBMVideocredits.

*** (Sponsors all 3 Saturday Events & Private Wine Party)

** (Sponsors Industry Awards, Showcase & Pig Picking)
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Printed and Visual materials include:

Type: Number Printed Total Printed
Carefree Times (SOS Newspaper) Printed twice yearly 30,000 60,000
Flyers – CBMA Produced (printed, mailed & emailed throughout year) 25,000 + 25,000 +
Alternatives Magazine (2 articles yearly) 100,000 200,000

CBMA Website 120,000+ hits per year
Links to 100+ other website including bands and venue sites

Recorded material:

CBMArunsseveraltypesofcommercialsonseveralradiostationsthroughouttheyearwithamajority
runfromAugusttoNovember

APartiallistofstations:

102.5FMSouthernPines(6,000Watts) (2–60secondWeekly) AllYear
93.1FMGreensboro(100,000Watts) 32–60Seconds August-November
93.9FMRaleigh(100,000Watts) Package October-November
107.9GreenvilleNC(100,000Watts) Package August-November
98.1FMGalax,VA(100,000Watts) 40-60Seconds August-November
770AMRockingham,NC(5000Watts) 2–Daily AllYear
94.9FMLoris,SC(11,000Watts) 5-60’sDaily September–November
105.3FMFairBluff(11,000Watts) 5–60’sDaily September–November

Over40AMstationsruncommercialsthroughouttheyear,rangingfromVAtoGeorgiaandTennessee

Video:

TheCBMA’sareVideotapedandproducedbySheffieldEntertainment,aprofessionalfilmcompanyand
crewfromWilmington,NC(www.sheffieldent.com)alongwithPiersideEntertainmentProductions,
parentcompanyoftheCarolinaBeachMusicAwards.Sheffieldusestopofthelinecamerasandfilm
productioneditingsoftwareandequipmenttocapturetheeventingreatdetailandaudioexcellence.
CBMAproducesandsalesseveralhundredcopiesoftheyearlyshowtofansnationwide.Allsponsors
receivevideocreditsfortheproduction.TitlesponsorsreceiveLogocreditonallDiscandPackagingfor
DVDalongwithmainsponsorshipforopeningcreditsforVideo.

http://www.sheffieldent.com
http://www.pdfdesk.com

